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PROJECTION WAS A SITE-SPECIFIC INTERVENTION ON THE SUNSET PACIFIC MOTEL PROPERTY IN 
SILVER LAKE, LOS ANGELES BY FRENCH ARTIST VINCENT LAMOUROUX. THE INSTALLATION HAS 
BEEN PRODUCED BY DOWNTOWN LA BASED PROGRESSIVE MEN’S LUXURY RETAIL AND 
EXHIBITION SPACE PLEASE DO NOT ENTER. 

PROJECTION IMPERMANENTLY TRANSFORMED THE DERELICT STRUCTURE OF THE INFAMOUS 
“BATES MOTEL”, ALTERING THE PUBLIC’S PERCEPTION AND TEMPORAL EXPERIENCE OF THE SITE. 
THE ARTIST COVERED THE ENTIRE BUILDING IN WHITE OPAQUE LIME WASH, INVITING VIEWERS 
TO SPECULATE, INFER AND PROJECT THEIR OWN IMAGININGS ONTO THE STARK WHITE 
STRUCTURE. BY DRAMATICALLY PUNCTUATING LOS ANGELES’ URBAN LANDSCAPE, PROJECTION 
BECAME AN OPEN-ENDED INVITATION TO EXPERIENCE AN INDETERMINATE SPACE.

PROJECTION INDUCED BOTH AN APPEARANCE AND A DISAPPEARANCE; IT REVISITED OUR 
EXISTING LANDSCAPE WITH NEW EYES AND ENVISIONED THE BUILDING’S SURFACES AS SCREENS 
FOR THE PROJECTION OF OUR DESIRES. 

ESSENTIALLY THE MOTEL – AN INCARNATION OF IMPERMANENCE AND PASSAGE – REMAINED 
CLOSED. THE LIME WASH ADORNMENT THUS RE-IMAGINED THE BUILDING AS AN 
ARCHITECTURAL MODEL TRANSPOSED IN AN URBAN ENVIRONMENT. IMPENETRABLE, IT 
PRESERVED THE INDETERMINATION THAT NOURISHES OUR CURIOSITY AND IMAGINATION. 

PROJECTION CALLED FOR AN ECONOMY OF MEANS, BROUGHT REVELATION TO A SITE 
SUDDENLY FIXED IN TIME, INFORMING A SPATIAL-TEMPORAL TRANSFORMATION.  
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TARGET AUDIENCES

ART WORLD  
ARTISTS AND ARCHITECTS; ART CURATORS AND STUDENTS; MUSEUM DIRECTORS AND DONOR 
GROUPS; CULTURAL ORGANIZATIONS AND TOURISTS; PRIVATE DEALERS AND COLLECTORS; 
INDUSTRY AND OPINION LEADERS; AND PHILANTHROPISTS AND DONORS. 
 
MEDIA LANDSCAPE  
EDITORS, CRITICS AND WRITERS FOR MAJOR MAGAZINES, NEWSPAPERS, AND ONLINE 
PUBLICATIONS; PRODUCERS AND HOSTS OF BROADCAST TV AND RADIO; ALL ARTS, CULTURE, 
FASHION, LIFESTYLE, AND BUSINESS OUTLETS ACROSS PRINT, BROADCAST, AND ONLINE MEDIA.
  
SOCIAL WEB  
INFLUENCER ACCOUNTS AND ART WORLD COMMUNITIES ON FACEBOOK, TWITTER, INSTAGRAM, 
TUMBLR, PINTEREST, VIMEO, YOUTUBE AND GOOGLE+. 
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GOALS

•  INSPIRE AWARENESS OF AND CRITICAL RESPONSE TO PROJECTION AND RELATED 
PROGRAMS AMONG ITS KEY INFLUENCERS IN THE ARTIST COMMUNITY, CULTURAL 
INSTITUTIONS, AND INTERNATIONAL AND REGIONAL ART, ARCHITECTURE, AND LIFESTYLE 
MEDIA 

•  DELIVER CLEAR AND COHESIVE MESSAGING THROUGH SOCIAL MEDIA, RESPONDING TO 
PUBLIC‘S REACTION AND INFORMING ABOUT AND ENCOURAGING ENGAGEMENT WITH 
RELATED EDUCATIONAL AND PUBLIC PROGRAMS 

•  PRESENT PROJECTION AS A SITE-SPECIFIC AND EPHEMERAL ARCHITECTURAL INTERVENTION 
AND PUBLIC ART WORK, THAT WILL INSPIRE, INFORM, TRANSFORM AND PRESERVE THE 
ICONIC SUNSET PACIFIC MOTEL AND ITS SURROUNDINGS  

•  ENSURE HIGH LEVEL ATTENDANCE AMONG THE ARTS AND CULTURAL COMMUNITY AT 
OPENING EVENTS AND THROUGHOUT THE DURATION OF THE PROJECT 

•  POSITION PLEASE DO NOT ENTER AS AN ACTIVE PLAYER IN THE LA CONTEMPORARY ART 
SCENE AMONG KEY AUDIENCES AND INFLUENCERS 
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RESULTS

 

•  PROJECTION WAS ONE OF THE MOST TALKED ABOUT PUBLIC ART INSTALLATIONS OF 2015, 
HELPING TO DEMOCRATIZE PUBLIC ART PROJECTS  

•  INCREASED AWARENESS OF PLEASE DO NOT ENTER AND VINCENT LAMOUROUX WAS GAINED 
VIA PLACEMENTS IN HIGH IMPACT MEDIA OUTLETS AND WORD OF MOUTH  

•  ENHANCED THE VISIBILITY OF PLEASE DO NOT ENTER AND ITS POSITION AS AN IMPORTANT 
PLAYER IN THE LOS ANGELES CONTEMPORARY ART SCENE 

•  PROJECTION BECAME A SENSATION ON INSTAGRAM WITH OVER 2.6 M. IMPRESSIONS DURING 
THE OPENING WEEK – IT NOT ONLY WENT VIRAL, BUT ALSO HAD AN IMPACT INTERNATIONALLY 

•  PLEASE DO NOT ENTER’S SOCIAL MEDIA ACCOUNTS GAINED A NOTABLE INCREASE IN 
FOLLOWERS AND RECORDED AN IMPRESSIVE AMOUNT OF IMPRESSIONS AND PROFILE 
VISITS, POSTS ACCOMPANIED BY THE HASHTAG #PROJECTIONLA HAD AN OUTSTANDING 
ENGAGEMENT, REACH AND IMPRESSION RATE 
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SELECT COVERAGE
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SELECT SOCIAL MEDIA POSTS
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@DISCOVERLA
150K FOLLOWERS
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@FRECKLESNUR
96K FOLLOWERS
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@FOTOGASM
373K FOLLOWERS
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@MAXGSCHNEIDER
443K FOLLOWERS
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TOP INFLUENCER 
ENGAGING WITH 
PROJECTION
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OVER 380K PEOPLE 
REACHED VIA 
FACEBOOK EVENT 
PAGE
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@CULTURED_MAG
26K FOLLOWERS

!
 
 


