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A CONVERSATION WITH INNOVATORS IN ART, DESIGN, FASHION, FILM AND THE MEDIA

CULTURAL_GAME_CHANGERS_LONDON WAS THE FIRST IN A POSSIBLE INTERNATIONAL SERIES 
OF IMPORTANT, INTIMATE, INVITATION ONLY, CULTURAL SALONS. THE EVENT SET THE AGENDA IN 
AN UNPRECEDENTED WAY TO REINFORCE MARRIOTT INTERNATIONAL AND ITS LIFESTYLE 
BRANDS AS LEADERS, CREATIVE CHANGE MAKERS AND INNOVATORS IN THE LIFESTYLE ARENA.
 
CULTURAL_GAME_CHANGERS_LONDON HOSTED BY TINA EDMUNDSON, GLOBAL BRAND 
OFFICER, MARRIOTT INTERNATIONAL LUXURY AND LIFESTYLE BRANDS AND CHAIRED BY 
BRONWYN COSGRAVE, AUTHOR, CURATOR AND CULTURAL COMMENTATOR, ESTABLISHED 
IMPORTANT, RELEVANT AND LONG-TERM RELATIONSHIPS WITH HIGH PROFILE MEDIA AND 
CREATIVE INFLUENCERS IN ART, DESIGN, FASHION, FILM AND THE MEDIA IN LONDON AND FROM 
AROUND HE WORLD.

30 RESPECTED AND INTERNATIONALLY RENOWNED GUESTS FROM THE WORLDS OF ART, DESIGN, 
FASHION, FILM AND THE MEDIA ATTENDED THE EVENT TO EXPLORE AND EXAMINE CURRENT 
CULTURAL SHIFTS AND IDEAS FOR CREATIVE CHANGE IN THE LIFESTYLE SPACE.
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GOALS

•  POSITION MARRIOTT INTERNATIONAL AHEAD OF THE CURVE AND THE COMPETITION AS A 
LEADER IN INNOVATION AND CREATIVITY IN NEXT GENERATION TRAVEL AND LIFESTYLE SPACE

•  ESTABLISH IMPORTANT, RELEVANT AND LONG-TERM RELATIONSHIPS WITH HIGH PROFILE 
MEDIA AND INFLUENCERS IN ART, DESIGN, FASHION, FILM AND THE MEDIA

•  ENHANCE THE IMAGE, CREDIBILITY AND RECORD OF CREATIVITY AND INNOVATION OF 
MARRIOTT INTERNATIONAL’S LUXURY AND LIFESTYLE BRANDS AND GENERATE NEW 
INFLUENCER LOYALTY AND ENGAGEMENT

•  REINFORCE MARRIOTT INTERNATIONAL’S LEADERSHIP POSITION IN THE CREATIVE AND 
CULTURAL ARENA AND AMONG NEXT GENERATION LIFESTYLE AUDIENCES.
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INFLUENTIAL EDITORS AND WRITERS FROM THE FOLLOWING MEDIA ATTENDED 

!
 
 

LIFESTYLE AND CULTURAL CONNECTIONS MADE TO ART, DESIGN, FASHION AND FILM 
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OUTCOMES

	  

•  ALIGNMENT WITH THOUGHT LEADERS FROM JAMES GAY-REES, PRODUCER OF AMY TO 
INTERNATIONALLY RENOWNED DESIGNERS, GLENN PUSHELBERG AND GEORGE YABU 

•  HEADLINING NEWS THAT MARRIOTT INTERNATIONAL IS CHANGING THE GAME IN LIFESTYLE 
HOSPITALITY 

•  A DEEPER UNDERSTANDING OF KEY TRENDS AND WHAT INSPIRES MILLENNIALS AND NEXT 
GENERATION CONSUMERS

•  NEW PARTNERSHIP OPPORTUNITIES AND RELATIONSHIPS WITH CULTURAL INFLUENCERS

•  A FOUNDATION FOR A CONTINUED INTERNATIONAL SERIES OF CULTURAL_GAME_CHANGER 
FORUMS AROUND THE WORLD
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RESULTS

THE INAUGURAL CULTURAL_GAME_CHANGERS_LONDON HAS BEEN FEATURED IN HIGH IMPACT 
MEDIA OUTLETS TO ENHANCE THE IMAGE, CREDIBILITY AND RECORD OF CREATIVITY AND 

INNOVATION OF MARRIOTT INTERNATIONAL’S LUXURY AND LIFESTYLE BRANDS, SET THEM APART 
FROM THEIR COMPETITION AND GENERATED NEW INFLUENCER ENGAGEMENT. THE 

CONVERSATION AMONG GUESTS SPARKED CHANGE, PROVIDED OPPORTUNITIES FOR HIGH LEVEL 
PARTNERSHIPS AND REINFORCED MARRIOTT INTERNATIONAL’S POSITION AS A CREDIBLE VOICE IN 

THE NEXT GENERATION LIFESTYLE AND CULTURAL SPACE.
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SELECT COVERAGE
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